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Who We Are 
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•The second largest of 27 

  institutes and centers that 

  make up the National  

  Institutes of Health (NIH) 

 

• 80% scientific  

  20% administrative  

 

• 65% of NIAID workforce is  

  eligible to retire 

 

• Four generations working 

  together  

 

 

 



Reaching a Variety of Audiences 

 Students and Post Doctoral fellows for research 

training programs 

 

 Intramural bench scientists 

 

 Extramural program staff 

 

 Specialists in a variety of business management 

areas 
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NIAID’s Employment Brand 
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On-line banner ads Print ads 

Outreach Materials 



Traditional Outreach Tools 
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Newest  Outreach Tools  
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Email Marketing   

Government to Citizen 
Communication 

Social Networking 

 Professional Networks 

Video Sharing 



 

Careers at NIAID Web site 
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www.niaid.nih.gov/careers 



Moving Forward 
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 Continue to develop 
measurements and 
identify outcomes 

 

 Determine the best 
future outreach 
opportunities 

 

 Increase our 
exposure through 
appropriate social 
media outlets 

 

 Continue current 
outreach strategies 

 


